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Ideal Client, Content & Core Message 
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Ideal 



NOT TO BE DISTRIBUTED | Naomi Aidoo© 2017 | Clarity Class members only  



could

unique
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Your work

Your ideal client
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Just for a moment… 
 

has served
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Your Ideal Client 
 

exactly

can’t wait 

energy giving

you light up about

most  
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Ideal Clients
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However… 
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Be bold 
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Barriers to focusing on your ideal client, 
 

 
unsubscribe

niche

change
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signature 
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the first step

why YOUR product/service is 
ideal for them
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You are not the first 

you

How do you stand out 
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Your signature offer and/or brand 

signature feel
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Your signature offer and/or brand 

you

feel

represent what your work stands for
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 Creating a moodboard with Pinterest 
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 Get specific 
What do your ideal clients/customers say 

consistently

you really enjoy

comes pretty naturally to you
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values
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Vision Leaks! 



NOT TO BE DISTRIBUTED | Naomi Aidoo© 2017 | Clarity Class members only  



every touch point 

 
 

your vision or wider why? 

they buy the ‘why’…
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to communicate your ‘why’ 
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Elevator Pitch 
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language 
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Think back to your market research from Module One… 
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Their Pain – 

Their Pleasure - 
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best receive

Video? Blog post? Podcast? 
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‘touch points’ 

come into contact with your brand
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new content

repurpose
variety  
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Creating, crafting 
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‘Who’ 

‘Why’ 

‘What’ 

‘How’ 

‘Where’ 

‘When’ 
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‘Who’ 

‘Why’ 

‘What’ 

‘How’ 

‘Where’  
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