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… and on one hand, you’re tempted to join in because at the end of 
the day, you’re a business and you’ve got bills to pay. 
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You’re at the other end of the spectrum and you don’t even have a 
product or service yet. 
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actually be social… 
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In the member’s lounge… 

social! 
 

https://www.youtube.com/watch?v=J3snkR-AoxA&feature=youtu.be
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Value 
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Value can be added 

hugely helpful for your business
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It’s never too early to get into the habit  of adding value.

And to implement a  for doing so.
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Yes, .

Because not you add value to will be a potential client/customer. 
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5 practical ways to add value on social media 
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“People don’t buy what you do,  
they buy why you do it.” 

- Simon Sinek
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Before engaging strategically…

That way you’ll know  how to strategically engage when it’s time 
to and you’ll be able to carry out effective market research. 
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what

how

WHY
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WHY

Contribution 

Impact 
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To provide faith focused female entrepreneurs with the tools 
and techniques they need to create and scale successful 

businesses using the online space as a platform… 

Get specific. (You’ll see how I’ve got specific with what I’ve circled) 
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the internal strengths and 
weaknesses the external opportunities and threats. 
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S.W.O.T’s 
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A little note on 

unique 
you! 
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After going through 

Which means
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research 
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entire world
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A key tip before conducting any market research… 

Business to business

Business to consumer  
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If you are B2B... 

 

If you are B2C... 
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Market Research before you’ve got a following… 

 

- Type keywords regarding your business into Amazon and Google 
and look at the types of popular products/services which come 
up regarding your business/business idea. 
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Market Research once you’ve got a following… 

However, once you have an engaged audience, you can also…  
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General Market Research Questions 
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Don’t forget
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Time to get to work! 


